ALL THE ENERGY YOU NEED TO ACCOMPLISH!

WATTS
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OF WORK
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WATT We
- Are About?

&

Derived from the amount of energy a brain

releases for a full productive day, 23WATT

Is dedicating this energy, both the creative and analytical
parts, and its resources to deliver the creative and
productive quality work your brand deserves & needs.

Flavored with a personal touch, scientific approach and
absolute transparency, through all our services, our 16+
marketing and branding experience in several industries
and markets will be dedicated to the success of your
brand.



WEB DEVELOPMENT

SEO

GOOGLE ADS

DIGITAL MARKETING
SOCIAL MEDIA STRATEGY
MARKETING STRATEGY
TRANSLATION (3 LANGUAGES)
VIDEO EDITING

VIDEO ANIMATION
POST-PRODUCTION
TRAINING & CONSULTANCY

{ \

“LES

WATT YAUSHble)Xs

MARKETING

BRANDING

DESIGN

SOCIAL MEDIA MANAGEMENT
COPYWRITING

PHOTO EDITING/RETOUCHING
PHOTO COMPOSITING

WEB DESIGN

3D MODELING

PRESENTATION DESIGN & ANIMATION
CHARACTER CREATION
GOOGLE MY BUSINESS
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23WATTS WORTH 7
OF WORK
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AL MUNA
SOLUTIONS

BEYOU LILY AMBER AL MUNA SOLUTIONS



Under Upsidedown Marketing

ARKI GROUP  cugra ST




WEBSITES
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J Poltrona Frau
Group ME

Country: UAE, Dubai

Scope: Design | Development
Marketing: SEO
Under Upsidedown Marketing

www.poltronafraugroupme.com



http://www.poltronafraugroupme.com/

About Us

Inveiling the Pinnacle of Chocolate Excellence

A Masterpiece Beyond Compare

Contact Us

ﬁ/"ﬁ?ﬁ

Country: UAE, Dubai
Scope: Design | Development

Marketing: SEO
Under 23Watt Comms

www.adrayd.ae
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http://www.aaraya.ae/

E LANGUAGE

Crafting Your Stories with
Linguistic Excellence

Our passion for languages drives our commitment to
ensuring your complete satisfaction.

- THE
| LANGUAGE

PLATFORM

Country: Lebanon
Scope: Design | Development

Marketing: SEO
Under 23Watt Comms

www.languageplatform.com
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http://www.languageplatform.com/

ews Membership Contact Us

Check out

L

“ ” ’““H“

INK.ORG

BIOSCIENCES LEBANESE
INTERNATIONAL NETWORK

Country: US, New York
Scope: Design | Development

Marketing: SEO
Under 23Watt Comms

www.biolink.org
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http://www.biolink.org/

ABOUT ALAYA DUR SERVICES

.
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" CREATE. BUIL

PROIECTS

CAREERS

CONTACTUS

FNALAYA

CONSTRUCTION & ENGINEERING=

Country: Lebanon

Scope: Design & Development
Under vzblt Comms

www.alayaconstruction.com
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http://www.alayaconstruction.com/

REVOLUTIONIZING
I HICARE

AL MUNA
SOLUTIONS

Country: UAE, ABU DHABI

Scope: Design & Development
Under 23Watt Comms

www.dal-munha.com
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https://al-muna.com/

ENCHANTING
BLOSSOMS

ETERNAL
ELEGANCE

\n/ILLOW

LOWER BOUTIQUE

Country: UAE, Dubai

Scope: Design & Development
Under 23Watt Comms

www.willow.ae
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http://www.willow.ae/

SCHEMES

€l 1] About Us Quality Standard Services

Orar

Projects Blog Clients Contact Us

1)

I N T E R I - H
BESPOKE - FURNITURE

Country: Nigeria
Scope: Design & Development
Under vzblt Comms

www.schemesint.com
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http://www.schemesint.com/

SOCIAL MEDIA

199 1,079 111

Posts Followers Following

Aaraya

Handcrafted Luxury Chocolates

¢ Shop G-07, The Curve Building, Sheikh Zayed
Road, Dubai, UAE.... more

(2) aaraya.ae

‘:@ Followed by rola_shbair

Following v Message +2

Chocolate B... Client's Love  Our ltems Events

> 49 4,031 97
Q Posts  Followers Following

Roy Hassoun

M Specialized Orthopedic & Neurosurgery
Surgeon

] Referral Veterinary Services... more

2> www.linkedin.com/company/drroyhassoun
Beirut, Lebanon

*‘b Followed by pluviofile, sachaazar and 1 other

Follo... v Message Contact +2

Quizes & Ca.. Hind Limbs Knee Surger.. Front Limbs

£V

: ; A Dr. Roy Hasspun's
i > i Hectic d
Veterinary Marvels: ~ Exce
Triumph Over Tricky Cases Commun : n
' . i at the Clinic

A\ 378 1,684 52
Posts

Followers Following

ActiveMile
Sports & recreation

All your #sports and #outdoor needs in one
place!

Products | Content | Community.. more
@ activemile.com

G Followed by hanadie82 and
bittersweetcupcake28

Following v Message 2

Interviews Events Blogs & Insi... NEW IN

ADVANCED .

PROBIOTICS

END OF TEAR Ty
By

Activemile
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SOCIAL MEDIA

Il__l 89 104 17

Posts Followers Following

The Language Platform
Translator

Professional corporate translation,
interpretation, editing, and copywriting agency
operating locally and... more

2> www.languageplatform.com/

@  Followed by chadianohra and
b bittersweetcupcake28

m Message Contact +2

Interpretation Translation Proofreading Copywriting

“‘ @

SR E [N | FoNATHAN koivos ANNOLUNCING

THE LAUNCH OF
REVIEW , ,

HOW CAN YOU MAKE YOUR
CONTENT ACCESSIBLE?

TLP'S HNEW WEBSITE!

The Language Platform

(FEMERGING

The forwarnd looking proghe

Emerging Global Technologies

@ bit.ly/3tSWDj
:" Followed by

Following v

COMMEMORATION DAY

llllllllll

UNITED EMIRATES

uuuuu

!
=111

145 96

Posts  Followers Following

L.

elianitta

Message +2

®

=
-y &
)
RIYADH
EXPO 2030

BREAST
CANCER
MONTH
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SOCIAL MEDIA MANAGEMENT 15
CAM PAIGNS Under TOP

#Htweetforheat - # L9sl) 5, CSR campaign. M STHAN AR e b uh
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Queen Alia International Airport (QAIA) ) e e e b e
C&Eal= * Rapl 13 Schenpt X Famfe = How

Target

An online/offline integrated CSR activity.

Increase brand awareness through promoting @QAlAirport and
Twitter activity on our page using Hashtags.

Mechanism

For every 20 tweets, people post along with the handler, a family
at Zizia, a poor area near the airport, receives two blankets, a
heater, and 10 liters of fuel. The aim was 2000 Tweets to cover 100
Families in 6 days.

A gauge on a micro-site was created to encourage fans and
keep track of the families being covered. —

Help QALIA Kesp Jiziya's Familiss | wdgall elalc o ball L] jlel
Warm This Winter! e o il A b sk
hy part of WG irgomg B Il i tehtdan i baa Lips )

TR L R TR LT

The objective was to reach 2000 tweets in 6 days and the
result was 4560 tweets in 3 days, 100 Tweets in 3 mins at
one point, influencers/fans [international corporations took

1l oo =ty R, En- pros i e
5 il ; = :. 5 “ iy ' LETG IR MTR, DR STTLENL g TR LRI P L EE A S
Sl Y e W g il 5 thr LT £
E N TN BT ks " = TR AR 1 T P R s
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unique Tweets. Lat's Support 0Ll rper Campagn & ~TuestFomest

kL ta gaadrertinriesl com

part, reach of 1,370,000, negative sentiment of 0.01%, 85% ‘ e A
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SOCIAL MEDIA MANAGEMENT

Performmance on Facebook,

QAIA (Queen Alia International Airport)

Q socialbakers

K Industry report for Airport

BOCIALBAKERS SOCIAL MEDI REPORT

OCTOBER 2013

Top 10 Facebook Brands by Number of Fans

7 ! eropero Internacionnl e Sio Paulo
8 ! Chicaga O'Hare Intornalianal Airport

pre
a Huathrow Alrport

o MM o chos ntermwtionsl Alrpodt (SEO

Top 3 Fastest Growing Facebook Erands

v [ oo Arpen

Top 3 Facebook Brands
by Post Engagement Rate

“i=  Franklurt Akpor

Average
Engagement Rate

286 483

176 306

172058

141 B82

125670

121 W8

98 300

&6 453

T2 208

72142

L 4]

t 10685

October 2013:
4th by fans.

2nd fastest growing.
2nd by post engagement.

Under TOP

Ranking by Industry, Airports
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Q socialbakers

X Airport

BOCIAL MARKETING REPORT

DECEMBER 2013

Top 10 Facebook Brands by Number of Fans

i . Changi Aupart % 35550

Franklurt Asport * 8148

>
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Top 3 Fastest Growing Facebook Brands

o Asa Infernational Arper
— ket A
Top 3 Facebook Brands § Average
by Pest Engagement Rate Engagemant Rate

‘3 Dhustrai Ainporis

324 708

188 187

184 584

152 708

136 384

134 207

102 424

62 992

g1 981

2 205

T 33088

Q socialbakers

Airport

Social Marketing Repart

January 2014

Top 10 Facebook Brands by Mumber of Fans
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Top 3 Fastest Growing Facebook EBrands

Top 3 Facebook Brands Average
by Post Engagement Rate Engagement Rate

31 834
193 269
183 007
165 608
142545
134013
105 105

85334

82 58O

o0 79T

® 1277R
Tt B30

+ Tea2

0.28 %

0.25%

December 2013:
4th by fans
2nd fastest growing

January 2014:
4th by fans.
Ist fastest growing.

3rd by post engagement.




VIDEO PRODUCTION/EDITING

Under Generations For Peace

Watch on [E8 YouTube

ABOUT US
Generations For Peace

Team Role

Storyboard

Script

Production Management

Watch on I3 YouTube

Nariman'’s Story - From Syria to Lebanon
Generations For Peace

Team Role

Script

Storyboard

Production management
Shooting

Editing

17
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19 Man of Steel - Empty.Chair(Single Release)

Watch on B Youlube

MAN OF STEEL
Empty Chair

Team Role

Directing

DOP

Location Scouting
Production Management
Video Editing

18
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Watch on [ Youlube

SHADOWS
Empty Chair

Team Role

Directing

Storyboard

Production Management
Animation

Video Editing



ANIMATED PRESENTATIONS

AUDI
https://bit.ly/2Yh6DRc

Team Role
Storyboard
Copywriting
Artwork
Special Effects

\ I \I\lllI\HIHHIIﬂH \nl\"l 1

[ [TV = R
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POLTRONA FRAU GROUP ME
https://bit.ly/2Jbzlza

Team Role
Storyboard
Copywriting
Artwork
Special Effects

€


https://bit.ly/2Yh6DRc
https://bit.ly/2Jbzlza

TRAINING & CONSULTANCY 20

Underr Generations For Peace

MEDIA AND COMMUNICATION TRAINING WORKSHOP
Generation For Peace

60 volunteers from 10 countries.

Media identification.

Media evaluation.

Initiating contact.

Press conference planning and follow-up.
Do’s and Don’ts in communication.
Conductor/trainer.




EVENTS

Under Upsidedown Marketing

i

o

21

THE RESULTS

The new ARKI brand was
launched in a prestigious
ceremony in the presence of
key external stakeholders
and business partners,
targeted mediq, influencers,
and internal stakeholders.
The ceremony was a
successful start to anchor
ARKI’'s values; reliability and
innovation.



PHOTO RETOUCHING

22



PHOTO COMPOSITING

PEPSI - AWARD WINNING

23



PHOTO COMPOSITING
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PHOTO COMPOSITING

MODEL — BEFORE & AFTER
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PHOTO COMPOSITING
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REALISTIC 3D MODELING

HOUSE DESIGN

27



SOME OF OUR HAPPY CLIENTS 28
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https://www.google.com/search?q=23watt+-+marketing+%26+communications&newwindow=1&sca_esv=60df094e8c3a7fc5&sxsrf=ACQVn0_63VC_varLOMqXwQtCjyRPVAzp4A%3A1708011478417&source=hp&ei=1i_OZYLAFtqdkdUP5am9kAw&iflsig=ANes7DEAAAAAZc495vkgJyPIdpMvFNws8_0AYOtoNrNY&oq=23watt&gs_lp=Egdnd3Mtd2l6IgYyM3dhdHQqAggAMgQQIxgnMgcQABiABBgKMgcQABiABBgKMgcQABiABBgKMg0QLhiABBgKGMcBGK8BMgcQABiABBgKMgcQABiABBgKMgcQABiABBgKMgcQABiABBgKMgcQABiABBgKSPQRUABYtAtwAngAkAEAmAGxAaAB_gmqAQMwLji4AQPIAQD4AQGoAgrCAgoQIxiABBiKBRgnwgILEAAYgAQYsQMYgwHCAg4QABiABBiKBRixAxiDAcICCBAAGIAEGLEDwgIREC4YgAQYsQMYgwEYxwEY0QPCAgsQLhiABBixAxiDAcICBxAjGOoCGCfCAgUQABiABMICBRAuGIAEwgIHEC4YgAQYCg&sclient=gws-wiz#lrd=0xab61b89d86ba5881:0x83e9b0e84b0951ce,1,,,,

WHY CHOOSE
US? e

e +961 71 451807
EXTENSIVE EXPERIENCE g

For over 13 years, we have served top brands from all over the
region and the wolrd in all things related to trodiitonol/digitol 9 Beirut, Lebanon
marketing and advertising. We were also among the very first in

kamal.shbeir@gmail.com

the Middle-East to jump into the social media world with several
success stories to share and we are driven by exceeding your

expectations when it comes to delivering and servicing.
+971 58 5278011

PERSONAL TOUCH

Eventhough we are driven these days by digital means & activities,
we never forget how important a personal touch is and how far,
being hands on and available, could drive a customer's experience

roula.shbair@gmail.com

Dubai, UAE

©of—r

and projects’ success. This is why, we never overwhlem ourselves
and we focus on quality, whether in what we do or in how we serve
YOU. Don't believe us? Ask all those we have served.
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